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The First Virtual Exhibition

(10-11 December 2025)
“Sports Equipment Manufacturing Around the World”
Opportunities — Challenges — Future Horizons
The field is open for ambitious sports investment.

Under the patronage of:
The Egyptian Ministry of Youth and Sports
The Arab Sports Marketing and Investment Association (ASMIA)
Member of the Arab Economic Unity Council

Held in conjunction with the 8th Annual Arab Forum for Sports Investment and Industry
Official opening of the Reality exhibition and forum:
13 December 2025 — Sheraton Cairo Hotel & Casino, Nile Corniche

Honorary Patronage

H.E. Prof. Dr. Ashraf Sobhy — Minister of Youth and Sports of Egypt

Governmental Patronage
The Egyptian Ministry of Youth and Sports
Diplomatic Patronage

The Arab Economic Unity Council

Medical Patronage

The International Green Heart Center, accredited by the American Heart Association
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Event Organization, Funding, and Marketing

Organized by the Arab Sports Marketing and Investment Association (ASMIA) and its
members, in cooperation with partners from China, including:

e The Silk Road Global Organization
e The International Green Heart Center (AHA accredited)

e Mohsen Haidar Group (Sultanate of Oman)

Vision
To position the First Virtual Exhibition as a leading Arab platform connecting manufacturers,
investors, and innovators in the sports sector through an interactive digital environment that

promotes digital transformation in sports industries and opens new horizons for investment
across the Arab world.

Mission

To deliver an integrated digital experience that enables sports companies and institutions to:
e Showcase their products and services,
e Build strategic business partnerships,

e Generate direct sales through their virtual booths,

e Engage Arab audiences with the latest innovations in sports manufacturing.

Additionally, the platform will serve as a business matchmaking hub — collecting investment
interests and partnership requests — to prepare a comprehensive agenda for ASMIA member
companies and institutions ahead of their participation in the physical forum in Cairo. This
ensures maximum benefit during their presence in Egypt by facilitating real contracts and
project implementations.
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Objectives

e Expand participation in the 8th International Forum for Sports Investment and Industry
through the virtual platform.

e Support Arab companies and factories in reaching new clients locally and internationally.
e Enable investors to connect directly with decision-makers and suppliers.
e Showcase the latest technologies in training, sports equipment, and medical support.

e Strengthen the integration between virtual and physical participation.

Organizers and Patronage
Main Organizer: The Arab Sports Marketing and Investment Association (ASMIA)
Technical Platform: MisrVFair — Egypt’s official virtual exhibition platform

Diplomatic Patronage: The Arab Economic Unity Council
Governmental Patronage: The Egyptian Ministry of Youth and Sports

Success Partners:
Members of the Arab Sports Marketing and Investment Association (ASMIA)

Exhibitors
Institutions licensed to market sports equipment, products, or services within the sports sector.
Virtual Activities

e 3D exhibition booths showcasing sports products and technologies.

e Live-streamed sessions and webinars with industry leaders and investors.

e Interactive workshops presented by experts in sports marketing and investment.

e Virtual B2B meetings connecting companies and investors.

e Unified registration portal for booking attendance at the physical forum in December.

e Aggregation of business requests to build an actionable agenda for follow-up during the
Cairo forum.
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Target Audiences

e Investment and financial institutions

e Sports equipment manufacturers and companies
e Media and marketing agencies

e Sports academies and training centers

e Sports clubs and federations

The general public interested in the sports industry

ASMIA General Statement

“The First Virtual Exhibition represents a strategic milestone in the digital
transformation journey led by the Arab Sports Marketing and Investment
Association. It stands as an advanced interactive platform bringing together
exhibitors, investors, and audiences in a smart digital environment — paving the
way for the successful launch of the 8th International Forum for Sports Investment
and Industry in Cairo.”
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